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EXHIBITION REVIEW
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Successful Run of
2025 Edition
Strong Engagement Across 
Regional Markets

Held from 28–31 October at Singapore 
Expo, ITMA ASIA + CITME, Singapore 
2025 brought together more than 840 
exhibitors from 30 countries and regions. 
Exhibitors reported steady engagement 
and meaningful discussions with sourcing 
teams across Asia’s key textile and 
garment hubs.

Visitors valued the opportunity to see 
technologies in action, compare solutions 
and meet suppliers onsite. The edition 
was well received for its organisation, 
accessibility and clear layout, reinforcing 
Singapore’s role as an effective regional 
platform for technology sourcing.



EVENT HIGHLIGHTS
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The four-day exhibition was officially 
opened by Mr Alvin Tan, Minister of State 
for Trade and Industry and for National 
Development of Singapore. The opening 
ceremony was attended by over 150 
foreign dignitaries, key industry players 
and the media. The first day closed with a 
networking reception.

Beyond the show floor, a sold-out ITMA 
Sustainability Forum was staged to help 
the region’s manufacturers navigate the 
European Union’s evolving sustainability 
regulations, and access to green financing 
opportunities to support their green 
transition.

Various meetings and workshops were 
held by exhibitors, visiting delegations and 
associations, making their participation 
at the combined exhibition an enriching 
experience.



Over 840 exhibitors from  

30 countries & regions

Over 70,000 sqm of gross 
exhibition space

Over 26,600 visitorship from 

109 countries and regions

89 supporting organisations

87 supporting media partners

EXHIBITION AT A GLANCE

This edition’s reach and scale provided exhibitors with strong visibility and engagement with high-
potential buyers across the region.

	 We are impressed by the strong visitor turnout and the level of expertise we 
encountered during the show. The quality of discussions reflected keen interest 
from many Asian textile companies to invest in innovation and sustainability.

Micol Gamba, Textile Product Marketing Director, Efi Reggiani
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DELIVERING BUSINESS OUTCOMES

The strong international representation highlighted the exhibition’s role as a key regional 
platform, where leading machinery manufacturers and solutions providers, from automation 
and software to recycling technologies, converge to offer buyers a comprehensive and forward-
looking technology mix. 

Top 10 Exhibiting Countries & Regions
China | Germany | India | Italy | Japan | South Korea | Switzerland | Taiwan, China | 
Turkey | United Kingdom

	 Participating in ITMA ASIA + CITME, Singapore 2025 has been a very rewarding experience. 
The sheer volume and calibre of visitors surpassed our expectations. We will participate in the 
next edition with a bigger booth considering the tremendous interest in our solutions.

Mr Ihsan Mokanoglu, General Manager & Member of the Board of Directors, EFFE Makine Endustri
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END-TO-END TEXTILE 
MANUFACTURING VALUE CHAIN

Top 5 Sectors 
by exhibition space & exhibitor numbers

The sector layout clustered by the main textile processes enabled buyers to navigate technologies 
according to key process stages across the textile and garment value chain, providing clarity in 
comparing related machinery and solutions
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EXHIBITOR INSIGHTS

Exhibitor feedback reflected strong engagement and consistent business activity throughout the four 
days, with many highlighting valuable discussions and solid interest from regional buyers.

	 Choosing Singapore as the location for ITMA ASIA + CITME, Singapore 
2025 was absolutely the right decision. Our expectations were exceeded 
both in terms of the quality and the number of international visitors.

Torsten von Koch, Sales Director, Georg Sahm

Survey Highlights
Almost 330 exhibitors participated in the 
Exhibitor Survey, with many reporting 
strong buyer quality, steady hall traffic and 
productive sourcing conversations over the 
four days.

96% indicated a competitive 
advantage in exhibiting at ITMA ASIA + 
CITME, Singapore 2025 compared with 
other trade shows

70% reported that their sales 
objectives were achieved

89% rated the quality of visitors 
visiting their booth as good or excellent

90% felt the exhibition met their 
expectations in terms of organisation
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REGIONAL VISITORSHIP

Visitors from across South 
and Southeast Asia formed 
the majority of the turnout, 
complemented by participation 
from other countries.

Visitors from 109 countries and regions

	 We are very pleased with the overall quality of the visitors at the exhibition. Despite the current market 
challenges, the event exceeded our expectations. The main objective of holding this show in Singapore was 
to attract people from Southeast Asia and Middle East markets, and the results were truly impressive.

Mr Stephane Picard, Sales & Marketing Manager at Pierret Industries

East & Central Asia, 

and Oceania 24%

Southeast Asia 30%

Middle East and Africa 

6%

South Asia 33%

Europe and Americas 

7%
Australia 
China 
Fiji 
Hong Kong, 
China 
Japan 

Kazakhstan 
North Korea 
South Korea 
Mongolia 
New Zealand 
Taiwan, China 

Turkmenistan 
Uzbekistan

Brunei 
Cambodia 
Indonesia 
Laos 
Malaysia 
Myanmar 
Philippines 
Singapore 
Thailand 
Vietnam 

Algeria 
Angola 
Armenia
Azerbaijan
Cameroon 
Congo 
Egypt 
Ethiopia 
Georgia
Ghana 
Iran 
Israel 
Jordan 
Kenya 
Kuwait 
Lebanon 
Libya 

Mauritius 
Morocco 
Mozambique 
Nigeria 
Oman 
Qatar 
Rwanda 
Saudi Arabia 
Serbia 
Somalia 
South Africa 
Syria 
Tanzania 
Turkey 
Uganda 
United Arab 
Emirates 

Afghanistan 
Bangladesh 
India 
Nepal 
Pakistan 
Sri Lanka

Argentina 
Austria 
Belarus 
Belgium 
Bolivia 
Brazil 
Bulgaria 
Canada 
Colombia 
Croatia 
Czech 
Republic 
Denmark 
Ecuador 
El Salvador 
Estonia 
Finland 

France 
Germany 
Greece 
Guatemala 
Honduras 
Hungary 
Ireland 
Italy 
Kosovo
Latvia 
Lithuania 
Luxembourg 
Mexico 
Netherlands 
North 
Macedonia 
Norway 

Panama 
Peru 
Poland 
Portugal 
Puerto Rico 
Romania 
Russian 
Federation 
Slovakia 
Slovenia 
Spain 
Sweden 
Switzerland 
Ukraine 
United 
Kingdom 
United States 
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VISITOR PROFILE & INTERESTS

Top 10 Visitor Countries 

India 19%
China 11%
Indonesia 10%
Singapore 8%
Bangladesh 7%
Pakistan 5%
Vietnam 5%
Japan 4%
South Korea 3%
Malaysia 3%

	 India is one of the largest participant groups, both as exhibitors and visitors, at this exhibition in 
Singapore. This reflects our strategic vision in driving our textile industry’s growth through innovation, 
manufacturing excellence and sustainability. The exhibition provides a good meeting ground for people to 
exchange ideas, to look at new technologies, discuss business propositions and to see the latest innovations.

Mr Rohit Kansal, Additional Secretary, Ministry of Textiles of India who led a 30-member-strong government delegation

20.7%
Agent/distributor

68.2%
Decision-making, 
Influence/ recommend 
purchase

15.3%
Other

10.6%
Source 
information

5.8%
Specify equipment/ 
product

22.7%
Manufacturer of 
fibres, yams and 
textiles

12.8%
Textile processing 
specialists 3.2%

Brand/retailer

10.6%
13.4%
Manufacturer 
of clothing 
and footwear

5.9%
Organisation/
service

4.5%
Manufacturer 
of colourants, 
chemicals and inks

6.3%
Other

Visitors by Role in 
PurchasingVisitors by Sector
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VISITOR INSIGHTS

	 ITMA ASIA + CITME, Singapore 2025 offered a highly relevant platform for Vietnam’s 
textile industry. The end-to-end technologies and strong focus on automation and 
resource-efficient processing provided clear directions for our next stage of modernisation.

Mr Cao Huu Hieu, CEO, Vinatex Group

Over 2,000 visitors participated in the onsite survey, with the results reflecting high satisfaction in discovering technologies, meeting suppliers and 
achieving their objectives.

Purchase Intent Expectations Objectives

62% indicated their intent to make 
purchases at the exhibition

93% of respondents reported the 
exhibition met their expectations: 

•	 One-stop display of the widest and most 
comprehensive range of products/services

•	 Effective platform for sourcing and 
purchasing machinery tailored to business 
needs

•	 Extensive coverage of technologies 
throughout the textile manufacturing 
process  

•	 Strong networking and collaboration value 
delivered at the exhibition

90% satisfied with opportunities to 
discover new products and technologies

89% gained insight into new and 
emerging trends

87% established new business relations

69% obtained quotations from 
manufacturers
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CEMATEX ASSOCIATIONS

ACIMIT | AMEC AMTEX | BTMA | GTM | SWISSMEM | SYMATEX | TMAS | UCMTF | VDMA

ORGANISER CO-ORGANISER

BJITME

IN PARTNERSHIP WITH SUPPORTED BY HELD IN OFFICIAL AIRLINE

OWNERS


